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Survey:The Top
Journalism Schools

Real-World Experience, Adaptability Rank High
With Voters in the Annual NewsPro-RTDNA Poll

By Dennis R. Liff

he No. 1 theme cited by voters in the 2015 NewsPro-RTDNA

survey of the country’s top journalism schools is real-world

experience, and by that measure and others, the University of
Missouri School of Journalism continues to lead the way.

Missouri found itself in a familiar position in the survey, once again
ranked No. 1 by survey participants — repeating its win from a year
ago. The nation’s oldest journalism school remains on the cutting
edge, according to respondents, and continues to get high marks
for the “Missouri Method,” which uses a curriculum combining
classroom teaching, multimedia laboratory experience and hands-on
work experience.

The school’s real-world outlets, including the Columbia
Missourian newspaper and website and the TV station KOMU, an
NBC affiliate, give the Missouri School of

second this year — up from No. 3 a year ago. Medill School earned
praise as a program where “language and words still matter,” with a
number of voters citing the high quality of the school’s graduates.
Several respondents mentioned the focus on adaptability at
Medill. “This school’s ability to adapt to the changing face of news is
unparalleled,” wrote one voter. Another cited Medill’s “commitment
to excellence” and its mentoring/internship program, along with its
“commitment to stay relevant with a changing news industry.”
Many of those commenting for the survey used superlatives to
describe Medill’s graduates. One voter noted the school’s “well-known,
nationally renowned, prestigious alumni,” while another said simply
that the Northwestern program “has produced the best journalists.”
continued on page 16

Journalism a big advantage when it comes to

providing practical experience. The result of
the program’s combined approach, according
to survey voters, is students who are ready
to do the job and able to adapt to a rapidly ’
changing industry.

“The Missouri Method gives students
hands-on experience in a digital newsroom,
at a commercial network television affiliate
and in an NPR member station newsroom,”
wrote one voter. “This prepares students for
their first jobs with practical experience and
the digital skills needed by journalists today.”

Another respondent put it this way: “If you
really want to know what your field is like,
go to Mizzou. They throw you in head first
and you learn quickly whether you can swim.
No sugar-coating, no sick days, no excuses. In
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many ways, it’s actually much tougher than
being in the real world.”

Other voters cited Missouri’s “exceptionally

network” and the
school’s “long history of producing quality

well-connected alumni
journalists.” Still another respondent noted,
“University of Missouri continues to lead in
emerging media.”

Another perennially strong performer in
the survey is Medill School of Journalism
at Northwestern University, which came in
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2015 South Central Broadcasting Society —
Grand Prize: TV Newscast
Grand Prize: Audio Podcast
Grand Prize: Television Talent

www.ou.edu/gaylordsports

December 2015 | NewsPro | 15



| Top J-SChOOIS continued from page 15

UNIVERSITY OF MISSOURI

Another survey participant added: “Medill continues to be on
the forefront of journalism education and also is now developing
entrepreneurial skills so journalists can develop their own businesses
in this digital era.”

Coming in at No. 3 in this year’s survey was another perennial top
finisher, the Columbia University Graduate School of Journalism.
Respondents consistently mentioned Columbia’s tradition and
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reputation, with the consensus being that the school lives up to that
reputation.

One voter noted that Columbia “attracts great students” and offers
the “best combination of prestige and innovation.” Another lauded
the “access to media jobs for graduates.”

Those graduates have done well in their careers. “Columbia
consistently produces thoughtful journalists who go on to dominate
the field,” wrote one voter, while others cited the school’s “productive
alums working and teaching in the field” and the “number of grads
in the industry with awards.”

Voters noted Columbia’s combination of tradition and innovation,
its New York location, its Ivy League status, its “cutting-edge
teaching” and its ability to “attract great adjuncts,” with one
respondent summing up the school’s position as the “East Coast
standard bearer.”

Another East Coast school — and another perennial strong
performer in our survey — came in just behind Columbia in
fourth place. Syracuse University’s S.I. Newhouse School of Public
Communications was praised for, as one voter put it, “excellent,
comprehensive programs focused on integrity, ethics, legacy and
cutting-edge learning preparing well-rounded professionals for
today’s media landscape.”

Like many of the top J-schools in our survey, Newhouse received
high marks for its emphasis on preparation for the real world.

“Newhouse teaches students with a practical approach rather than
an academic one,” wrote one voter. “Grads leave ready to work in the
real world on day one, with an understanding of how the business

continued on page 17
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DOES work in addition to how the business theoretically SHOULD
work. Students learn these things from professionals who were at the
top of their fields, not from those who merely studied the field.”

Another respondent noted: “Each program is very individualized
and fully immerses the student in the curriculum.”

Several survey participants noted the strength of the Newhouse
alumni, with one
commenting, “The alumni
network Syracuse boasts is
second to none,” and another
writing, “The skill set of both
radio and television students
at Syracuse is unmatched.”

The No. 5
the survey goes to the
Walter ~ Cronkite  School
of Journalism and Mass
Communication at Arizona
State University, with almost
all  of the
mentioning the strength of

spot on

commenters

the program’s faculty.

NORTHWESTERN UNIVERSITY
One

survey respondent

wrote that the Cronkite School is “currently doing the best job of
preparing students for the real world of journalism — combining ‘old
school’ with ‘new school’ journalism.”

The school also gets high marks for its facilities, and like many
of the top schools, receives praise for providing real-life experience.
One commenter noted that the Cronkite School produces “sharp,
well-trained, contemporary graduates with strong faculty support.”

Insixth place is the Edward R. Murrow College of Communication
at Washington State University. With the Murrow School, once
again, the themes of cutting-edge teaching, preparation for change
and real-world experience were prevalent.

“The Edward R. Murrow College of Communication offers
top-quality education and hands-on learning opportunities with its
student-run TV station and newspaper,” one voter wrote.

Another commented: “The Murrow College of Communication
has a long and storied past, producing thousands of strong,
professional journalists, across all mediums, over the past 30+ years.”

Wirote still another survey participant: “Washington State has a
very focused program with incredible hands-on opportunities for
students. Their student-run TV station consistently puts out good
product, including a nightly newscast that looks very professional.
The legacy of Edward R. Murrow is infused in everything they do.”

continued on page 18
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Coming in at No. 7, The Grady College of Journalism and Mass
Communication at the University of Georgia is another school
getting high praise for its practical approach.

“UGA’s program gives students hands-on experience,” writes one
survey voter. “They can work as a production assistant to director to
reporter to anchor on a working TV set.”

Another respondent cites the school’s “updated newsroom, great
forward-thinking professors, amazing and very involved dean.”

Still another voter writes of the Grady College program: “The
professors are very knowledgeable and work hard to realistically
prepare students for the ever-changing world of journalism. The
school has also increased efforts to focus on diversity and after-
school connections.”

The No. 8 school on our list, the University of Montana School of
Journalism, received comments both on the quality of the school and
on the beauty of its setting. One voter called it “the best under-the-
radar school in the entire country,” and noted that the school “has
this amazing mix of being a small school with national faculty and
being in an incredible location.”

Another respondent noted: “Being in Missoula, Montana,
provides something no one else can. It’s a mix of people, cultures, the
great West, history and beautiful scenery.”

The Philip Merrill College of Journalism at the University of
Maryland placed ninth in this year’s survey, and here, too, location
was a factor.

One voter wrote of the Merrill College: “With such close proximity
to D.C., the news capital of the world, it offers unprecedented
opportunities for its students through internships at places such as
the Washington Post and NBC, Pulitzer-winning professors, and
investigative reporting classes.”

Two schools — the College of Journalism and Communications
at the University of Florida and the Annenberg School for
Communication and Journalism at the University of Southern
California — tied for the No. 10 spot on the survey.

The Florida program was praised for its professors and its radio
facilities, which give students on-air experience. “The University of
Florida allows its students many opportunities to participate and
learn in real-world environments,” wrote one commenter, adding: “I
believe this is the best way to get experience and knowledge to best
prepare students for their next step.”

Both Florida and USC were praised for the quality of their
graduates. A voter wrote of the Annenberg grads, “They are mature
and ready when they come out.” l

18 | December 2015 | NewsPro



	newspro 2015 j-school rankings 1
	Pages from newspro 2015 j-school rankings



